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Introduction

SOCIALMADESIMPLE

SocialMadeSimple is a digital marketing agency
established in 2009. Since then, we've helped over 30,000
businesses achieve success online.

Blending proprietary software with a team of Customer
Success Managers, Digital Ads Specialists, and Content
Specialists, SocialMadeSimple delivers high-performing

social media campaigns that drive results.
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We posted 3x per week to each location’s
Facebook & Instagram pages. These social
media posts focused on promoting B3's

Summer Camps, events, and services.

STRATEGY IMPLEMENTATION

* Promoted the brand’s mission, fun
science facts, and testimonials.

» Utilized UTM codes to track users who
clicked on links in the content posts.

* Positioned B3 as a leading provider
of STEAM (Science, Technology,
Engineering, Art, Math) classes, camps,
parties, field trips, and workshops.

BOOSTED POSTS

* High-performing content is turned
into boosted posts through our
platform, SocialModo.

* A small budget allows boosted posts to
be served to a target audience,
reaching beyond existing followers.
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90-DAY RESULTS

Total Impressions

Total Clicks

Total Reach

Posts Published

Bricks Bots & Beakers- .
South Florida X
Sponsored -

Our STEAM classes offer kids of all ages a fun
and engaging way to explore, learn and have a
great time together. Visit our Bricks Bots &
Beakers South Florida website to see what is
available in the area.
https:/fapp.mainstreetsites.com/dmn4453/classe

s.aspx
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B3's client prospecting lead generation ad
campaigns aimed to drive new business
and increase brand awareness for each
location’s social pages.

STRATEGY IMPLEMENTATION

* Highlighted B3's fun, hands-on
STEAM summer camp opportunities.

* Urged parents to register their
children before spots filled up.

TARGETING

* Location-Based
* Ages:25-65
* Audiences: Lookalike & retargeting

* Behaviors & Interests: Parents and
grandparents of grade/middle school
children interested in primary education
and STEAM-based subjects (science,
math, engineering, etc.)
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90-DAY RESULTS

Total Impressions
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Total Leads

Avg. Cost Per Lead

Bricks Bots & Beakers -
Plano

Sponsored - &

Secure a spot today! If your kiddo likes
science and math, they'll love our super
engaging STEAM Summer Camps!

"My child really enjoyed the Robotics Camp.
He made a lot of really neat things and was
so excited to bring them home. Thanks!"
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HAPPY PARENT

h> Bricks
Bots
Beakers
FORM ON FACEBOOK

Hands-On STEAM Activities  Sign up
Exciting Enrichment Programs

THE BUZZ
ABOUT B3




B3's franchise development lead
generation ad campaigns aimed at
recruiting qualified franchise owners.

STRATEGY IMPLEMENTATION

The ads highlighted the beneficial aspects
of owning a B3 franchise that current
franchisees have noted, including low
start-up costs and the flexibility to
spend time with family.

TARGETING

Location-Based: Florida, Georgia,
North Carolina, Tennessee, and Texas

* Ages: 25-65+
* Audiences: Lookalike & retargeting

* Behaviors & Interests:
Entrepreneurs and people interested in
STEAM-based subjects (science, math,
engineering, etc.)
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90-DAY RESULTS

Total Impressions

Total Clicks

Total Leads

@ "
L]
t%/ B3 Bricks Bots and Beakers X

Sponsored -

Interested in owning your own Bricks, Bots, &
Beakers franchise?

We're growing and looking for great people to
work with! Click "Learn More" to get started!

BECOME A
FRANCHISEE!

: Bricks
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Unique Education Learn more
Franchise System
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HOW IT WORKS messsssssss s

* Lead generation campaigns allow B3 to collect sign ups for summer camps and

potential franchise owners directly on Facebook & Instagram.

¢ Users submit a form with their information which is then sent to B3's CRM (Customer

Relationship Management) tool in real time.

* Lead forms are completely customizable and make it seamless for users to submit

their info, resulting in high conversion rates and low CPLs (Cost Per Lead).

Instagram

2,0 biblacksburg
B
P sponsores

Learn more

oQv

bablacksburg We're growing and looking for gre:
people o join the B3 team s Become
bring a full range of exciting STEAM ;
parties, and more to your neighborhood!

Click the link to get started today.

Why do you want to own a B3

franchise?

Enter your answer

o

Share your contact info

State

Enter your answer.
Phone number
Enter your answer.
Email

Enter your answer.
Last name

Enter your answer.
First name

Enter you

m profile
ofile. View Instagram Data Policy

Submit

USER INFO WILL
PRE-POPULATE!

View website

Thanks, you're all set!

Our team will be in touch soon, so please
be ready to answer our call! You may now
visit our website or exit out of the form.

leads submitted
all questions

86%

SocialMadeSimple

95%

leads submitted a
targeted zip code

96%

leads submitted a
Gmail address




With SocialMadeSimple’s platform, SocialModo, B3 franchisees have the ability to view

and manage their content calendar, campaign stats, and aggregated messages

across Facebook & Instagram in real time with 24/7 access.

Content

We send
bi-weekly emails
to B3 franchisees
for feedback and
approval.

July 2023

Sun Mon Tue

SocialMadeSimple

Click on a day to add a new post or o
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Wed

cheduled post to edit it!

Networks

Posts are scheduled
and published to
each location’s
Facebook &
Instagram.

Post engagement

X YA

Thu Fri

)

tost In Timeline

T

s for an unforgettable Summer of learning,
fery, and innovation at our STEM camp! For a ps
ete list of camps we offer, visit our website.

Reporting

Each franchisee
receives detailed
reports via email
and their analytics
dashboards.
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Support

B3's dedicated
Client Success
Manager is available
for phone or email
support.
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TEST-DRIVE SOCIAL, COMPLETELY FREE! s

Julien Paul

Chief Revenue Officer
617.380.6570

julien@socialmadesimple.com

Schedule A Call
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https://www.facebook.com/SocialMadeSimple/
https://www.instagram.com/socialmadesimple_/
https://twitter.com/socialmadesimpl
https://www.linkedin.com/company/socialmadesimple/mycompany/
https://www.socialmadesimple.com/schedule-call/
mailto:julien%40socialmadesimple.com?subject=
https://www.socialmadesimple.com/
https://www.socialmadesimple.com/franchise/pilot-program/

